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Abstract：Traditionally, management accounting focused on cost management of manufacturing 
industry. This is because, in business management, cost reduction may lead to the increase of proﬁt. 
However, no matter how thoroughly this reduction may be done, there are physical limits and 
the approach from the revenue side is useful in order to increase the proﬁt, which is the greatest 
corporate purpose. Certainly, there seems to be a limit due to demand, but there is no upper limit 
on earnings in numbers, so it is considered to be very eﬀective to turn management eﬀorts towards 
raising proﬁts. Methods targeting an increase in the sales volume have been studied so far, which 
mean that selling prices have to be set to achieve the target proﬁt of the company regardless of high 
and low. Therefore, the purpose of this research is to review previous research on pricing from a 
perspective of the revenue side, and to organize the conventional methods of price determination.
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